
Internet Psychology
How to use cyberpsychology in your marketing
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Picture: SparkCBC, Flickr
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Via www.webpagesthatsuck.com
Contender for 2012 Worst Website Awards















Image courtesy of Stuart Miles / FreeDigitalPhotos.net



Implications of Internet Psychology for Marketing

Step One

•Build a 
massive 
OFFLINE 
brand





The Trust Pyramid
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8th January 1989

British Midland Flight
London Heathrow to Belfast

Crashed on main M1 motorway

47 dead
74 seriously injured





Implications of Internet Psychology for Marketing

Step One

• Build a 
massive 
OFFLINE 
brand

Step Two

• Show 
them 
you 
CARE
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Social Media Engagement

• http://uklik.me/engagementstudy



-10

-5

0

5

10

15

20

Wallflowers Selectives Butterflies Mavens

Change in Revenue



-12

-10

-8

-6

-4

-2

0

2

4

6

Wallflowers Selectives Butterflies Mavens

Change in Net Profit







0 5 10 15 20 25 30

Content Creation

Budget

Lead Generation

Awareness

Marketing Challenges
B2B B2C Overall

Data from Hubspot



81%



“Without longer 
form, deeper-dive, 
more relevant 
conversation 
I don’t think social 
media would have 
anything to be 
social about”
Biz Stone, Founder of Twitter, Founder of 
Blogger

Pic: Joi, Flickr
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Implications of Internet Psychology for Marketing

Step One

• Build a 
massive 
OFFLINE 
brand

Step Two

• Show 
them you 
CARE

Step Three

• Single 
FOCUS 
on one 
action
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Download the slides
www.grahamjones.co.uk/password-workshop


