Graham Jones

Internet Psychologist

Social Profits

How to use social media to boost your business

[3 grahamjones Tel: 0118 336 9710 www.grahamjones.co.uk



Article Talk

List of social networking websites

WIKIPEDIA

The Free Encyclopedia From Wikipedia, the free encyclopedia

i This is a list of major active social networking websites and excludes dating websites (see Comparison of online dating webss
ain page
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SOCIAL MEDIA MAP

2013

A Snapshot of the Evolving Landscape
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Social Media Engagement
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The ROI of real-time engagement

Fortune 100 Public Companies
Average Stock Price Change: December 31, 2009-September 3, 2010
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Social Media ROI

» Socialnomics video:

» http://www.youtube.com/watch?v=ypmfs3z8esl
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http://www.youtube.com/watch?v=ypmfs3z8esI

Average Cost Per Lead
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Source: State of Inbound Marketing Report - http://bit.ly/aewfHr
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e McGraw Hill Companies

BusinessWeek

EUROPEAM EDITION / MAY 2, 2005 www.businessweek.com

More on
online only

BLOGSPOTTING

Our new blog

on blogs debuts-
online with
Stephen Baker

and Heather Green

will change
your business

Look past the yakkers, fasse
hobbyists, and political mobs. || i<z
Your customers and rivals are = e

figuring blogs out. Our advice:

Catch up...or catch you later.

MORE ON PAGE 42 >

The young blogger
king of New York
real estate,
Lockhart Steele

Experts weigh inon
the do’s and don'ts of
corporate blogging
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Blog Post Frequency vs. Customer Acquisition
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434% More Indexed Pages for
Companies That Blog

9,000
8,000
7,000
5,000
5,000
4,000
3,000
2,000

Don't Blog Blog

HubSpEbt

[3 grahamjones Tel: 0118 336 9710 www.grahamjones.co.uk




Median Monthly Leads by Range of
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Percentage of Companies Using Specific Social Media Channels
and/or Blogs Who Have Acquired a Customer From That
Channel
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“Without longer
form, deeper-dive,
more relevant
conversation

| don’t think social
media would have
anything to be
social about”

Biz Stone, Founder of Twitter, Founder of
Blogger

Pic: Joi, Flickr
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Clark Jeary Video 1

* Profile Video

» http://www.youtube.com/watch?v=eyZ0Ni6X0Zc
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http://www.youtube.com/watch?v=eyZ0Ni6X0Zc

Clark Jeary Video 2

* Lip Dub

» http://www.youtube.com/watch?v=uZ7-n930zJo
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http://www.youtube.com/watch?v=uZ7-n930zJo
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