
Social Profits
How to use social media to boost your business
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The Gartner Hype Cycle



The Jones Social Media 

Hype Cycle
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Social Media Engagement

• http://uklik.me/engagementstudy
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Social Media ROI

• Socialnomics video:

• http://www.youtube.com/watch?v=ypmfs3z8esI

http://www.youtube.com/watch?v=ypmfs3z8esI


Source: State of Inbound Marketing Report - http://bit.ly/aewfHr















“Without longer 
form, deeper-dive, 
more relevant 
conversation 
I don’t think social 
media would have 
anything to be 
social about”
Biz Stone, Founder of Twitter, Founder of 
Blogger

Pic: Joi, Flickr



Clark Jeary Video 1

• Profile Video

• http://www.youtube.com/watch?v=eyZ0Ni6X0Zc

http://www.youtube.com/watch?v=eyZ0Ni6X0Zc


Clark Jeary Video 2

• Lip Dub

• http://www.youtube.com/watch?v=uZ7-n930zJo

http://www.youtube.com/watch?v=uZ7-n930zJo
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